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About 

Welcome to the 2016 Virtual Reality 
Analytics Web Summit
 
The 2016 Virtual Reality Analytics Web Summit is the first 
event providing education of the rapidly expanding generation 
of analytics solutions and techniques for the virtual reality 
industry. Designed specifically for executives tasked with 
developing VR initiatives, the Web Summit offers an in-depth 
and interactive learning experience from any location around 
the world.

Learn from inspirational guest keynote speakers; hear from 
Greenlight VR-invited end-user case study speakers – real 
practitioners with real-world knowledge; and learn from 
Greenlight VR analysts – the foremost experts in their areas 
of focus.
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New Horizons in VR Intelligence and Analytics

Moderator 
Jonathan Freeman
Freeman is the managing director of i2 media research and professor of 
psychology at Goldsmiths University of London. Freeman founded i2 media 
research in 2002, as a spin-off company from the academic research team he 
established and lead at Goldsmiths University of London. i2 media research 
has an excellent track record of conducting commissioned research for 
high profile UK and international clients spanning the commercial world, 
government and regulatory bodies and the 3rd sector. i2 media has recently 

completed an extensive review, analysis and consultancy project on business, consumer, regulatory 
and functional aspects of 2nd screen applications. 

Speakers 

Samuel Poirier
Poirier co-founded Retinad at 
21 years old. Retinad is the world 
leader in virtual reality analytics. 
Retinad is spearheading the 
development of behavioral 
analytics,  VR heatmaps and 
many other new technologies 
for virtual reality.

Steve Ehrlich
Ehrlich is the SVP Marketing and 
Product Management of Space-
Time Insight. Space-Time Insight 
helps companies make faster, 
more-informed decisions. Real-
time visual analytics applications 
correlate, analyze, and visualize 
large volumes of data, spatially, 
over time and across network 
nodes.

Jody Medich
Medich is the director of 
design at SU Labs at Singularity 
University. In her 20-year 
design career, Jody has created 
just about everything from 
holograms to physical products 
and R&D for over 300 
companies. She’s spent the last 
5 years on AR/VR.



Enhancing VR Game Experiences with Leading-Edge Analytics

Moderator 
Anthony Borquez
Borquez is the chairman & CEO at Grab Games in California. Grab is 
a group of passionate developers that aim to deliver quality games and 
entertainment experiences to the consumer. Harnessing skill sets from 
various facets of the game, tech, and entertainment industries, Grab strives 
to remain on the cutting edge with emerging technology and new tech 
processes and implementations. Grab specializes in creating mobile games, 
virtual reality (VR), augmented reality (AR), app development, freemium 

games, and social games.

Speakers 

Karl Maddix
Maddix is the co-founder/creative director of London-
based creative studio Masters Of Pie. He specializes 
in blending the latest technology with artistic vision 
to create memorable products, characters, stories 
and experiences. He has over 10 years in designing, 
modeling and animation for interactive, AR, VR, short 
films, music videos, web, print and games. He is 
currently working with Oculus Rift, mobile and more.

Bobby Thandi
Thandi is the VP Digital at Dubit. Dubit makes iOS, 
Android, and browser games for kids. Their clients  
include DreamWorks, PBS KIDS, Mattel, Cartoon 
Network, the BBC, and dozens of startups. Working 
with Dubit’s researchers, game designers and 
producers, Bobby helps advise clients on business 
modeling, commercial partners, marketing strategies 
and how to raise funding for new IPs.



Going Deep: Mining Experiential and Behavioral Data in VR

Moderator 
Joerg Osarek
Osarek is keynote speaker and IT Management consultant for game 
changing technologies. He is founder of skilltower institute that explores 
subjects always some time ahead of mainstream strategically as well as 
with hands on implementations. Since 2012 Osarek dove into the Virtual 
Reality and specialized in VR analytics and cinematic VR. His background 
with 3D computer graphics dating back to the late 1980s comes in handy. 
Osarek works in IT consulting since 1992 and co founded the its-people 

it consulting business in 2003. He is author of books about consulting and the impact of IT on our 
civilization

Speakers 

Sunny Webb
Trained as a computer engineer, Webb leads the 
Accenture Tech Labs digital experience team, where 
she overseas R&D for new product initiatives as 
varied as advanced VR and wearables. Webb is 
responsible for using cutting edge technologies to 
build solutions for Accentures biggest Fortune 100 
clients. She directs the vision for Accentures new 
products and technology offerings in advanced digital 
experiences.

Geoff Skowe
Geoff is the founder of Fishbowl VR, a Techstars 
startup that offers on-demand usability testing to 
VR developers. He previously was Growth Lead 
at PopExpert and led Audience Growth and 
Engagement at The Active Network. 



Leveraging Integrated VR Advertising and Analytics Platforms

Moderator 
Rohit Thawani
Thawani is the director of digital strategy and social media for TBWA\
Chiat\Day LA, and a member of TBWA’s global Creative Technology Board. 
Prior to joining TBWA, Thawani was a lead strategist at 72andSunny where 
he worked on Google Ad Arts. Before moving out to LA, he spent three 
years at BBDO NY as digital strategy director working with clients such 
as Foot Locker, M&Ms, Snickers, FedEx and Lowe’s Home Improvement. 
He also championed innovation and creativity at Mediavest for five years, 

where he led digital efforts for Super Bowl, American Idol, NASCAR, NBA, NCAA, and Olympics 
for Coca-Cola, as well as the Heineken brands.

Speakers 

Alejandro Dinsmore
Dinsmore is the CEO at EEVO 
is a premium white label service 
for distributing immersive VR 
content across custom branded 
destinations on all devices and 
platforms. 

Cameron Peebles
Peebles is an award-winning 
marketing leader with over 17 
years of experience in the digital, 
mobile, agency and creative 
marketing worlds. Currently, 
Peebles is the head of marketing 
for Airpush, which unveiled 
VirtualSKY, a virtual reality ad 
network. 

Tyler Hopf
Hopf is the lead virtual reality 
designer at Framestore VR Studio. 
Framestore is a BAFTA and 
Oscar-winning creative studio. It 
offers production, preproduction, 
and post-production services. 
The company offers computer 
generated imagery solutions for 
both film and broadcast markets.



Virtual Reality Analytics Showcase

Moderator 
Clifton Dawson
Dawson specializes in accelerating the growth of early-stage, mission-
driven companies. Prior to founding Greenlight VR, Dawson was 
Head of Business Operations at AddLive, which built and managed 
APIs for software developers. In 2014, AddLive was acquired by 
Snapchat, where Clifton then led numerous user analytics, growth 
and monetization initiatives. Clifton received his BA and MBA from 
Harvard University.

Speakers 

Jim Kovach
Kovach is Senior Vice President Business Development 
at CrowdOptic. CrowdOptic is a software company 
that uses real-time sensor data and their own 
patented technology to identify and track wearable 
device outputs including where devices are aimed 
(focus) and what groups of people with the same 
focus are viewing. CrowdOptic is a certified Google 
Glass developer.

Samuel Poirier
Poirier co-founded Retinad at 21 years old. Retinad 
is the world leader in virtual reality analytics. 
Retinad is spearheading the development of 
behavioural analytics,  VR heatmaps and many 
other new technologies for virtual reality.



Speakers 

Tony Bevilacqua
Bevilacqua is the founder of Vancouver-based 
cognitiveVR, focused on solving analytics and big 
data problems specifically for virtual reality. As a 
second time entrepreneur, Bevilacqua’s expertise is 
in creating and building enterprise class platforms 
that create significant value for his clients, partners 
and shareholders.

Ryan Mccall
Mccall is Director of Sales and Business Development 
of Futuremark. Futuremark creates benchmarks that 
enable people to measure, understand and manage 
computer hardware performance. Futuremark 
creates the industry’s most authoritative and widely 
used performance tests for desktop computers, 
notebooks, tablets, smartphones, browsers, VR and 
AR devices, servers, and more.

Virtual Reality Analytics Showcase



Diving Into Sports Audiences: Harnessing Big Data for Live Sports in VR

Moderator 
Rick Limpert
Based in Atlanta, Limpert is a prolific sports technology and sports travel 
writer. He was named the No. 1 sports technology writer in the U.S. 
according to Quantcast, with works that can be found on Yahoo News 
and Yahoo Sports, Sports Illustrated, NBA.com and the Atlanta Journal-
Constitution. Rick has covered major sporting events all over the world 
and has written two books, including co-authoring the best-selling, “The 
Invaluable Experience” with professional tennis player, Danielle Lao.  He 

hosts the “Tech of Sports” podcast on the Modern Life Podcast Network as well as weekly radio 
segments on CBS Radio/ SportsRadio 92.9 The Game and 640 am WGST in Atlanta. He also 
regularly appears on NBC “Sports Extra” in Atlanta, the Fox News Edge and CBS WMAZ in Macon, 
GA with the hottest sports and tech gadgets.

Speaker 
Tom Impallomeni
Impallomeni is CEO of  Virtually Live. Virtually Live signifies a new age in 
global media; a patented interactive media right that fits between attending 
a live event and watching it on TV, representing a new form of content, 
independent of technology evolution, realizable on any device. Virtual Live 
is building a transformative way to watch live sports and events using 
Virtual Reality.



Illuminating VR User Engagement via High-End Cameras

Moderator 
Sinclair Fleming
Fleming is Director of Engineering at Radiant Images. Radiant Images 
provides innovative 2D, 3D & VR cinema solutions, support and leading-
edge, high-end cameras and equipment to the film and entertainment 
industry worldwide. Radiant Images helps filmmakers achieve their vision 
without compromise. The team of skilled, expert technicians and rental 
agents are able to look at a challenge and find a creative, affordable solution 
that propels a project forward, often stretching the boundaries of digital 

cinema in the process. They do not rely on cookie cutter fixes, but rather find customized 2D and 
3D solutions that are specific and appropriate to each client and focused on maintaining a smooth 
and trouble-free workflow from pre- to post-production.

Speaker 
Andrew Walkingshaw
Walkingshaw is Senior Software Engineer at Jaunt VR. Walkingshaw builds 
and designs the consumer-facing web services, analytics and data-collection 
systems for it. Jaunt is the leading provider of premium cinematic VR 
experiences.



Plumbing Audience Insights in New VR Retailing Environments

Moderator 
Prithvi Kandanda
Kandanda is an entrepreneurial software executive with over 20 years 
of experience specializing in operations and business development 
for software companies spanning mobile, SaaS and software services. 
Experience spans strategy, immersive product and solutions development, 
enterprise mobile analytics and solutions, sales, business development, 
large account management, start-ups and business turnarounds. He has 
led teams to build mobile products with Scalable SaaS architecture and 

business models. 

Speaker 
Dirk Christoph
As Co-Founder and Managing Director, Dirk Christoph, has led the 
Innoactive Digital Realities GmbH to become one the principal service 
providers for Virtual Reality Retail and Marketing Applications. As a leading 
VR expert he has advised companies such as Carl Zeiss, Kawasaki, Bosch 
Siemens Kitchen Appliances, Smart, Deutsche Bahn, Media-Saturn-Holding, 
VISA and others in their VR efforts. He conceived the Innoactive® Virtual 
Reality Showroom Concept, which enables companies to immersively 

present their products, inside a roll-out ready VR PoS System, while simultaneously, reducing retail 
space requirements, lowering cost and improving sales performance. He spearheaded Europe’s first 
retail application of a VR based Showroom Concept for Europe’s largest Consumer Electronics 
Chain Media-Saturn-Holding.



Sponsors

Thank you for your support 
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About Greenlight VR

Greenlight VR is the industry leader in business intelligence 
for the virtual reality global market. By maintaining the most 
comprehensive dataset of information on companies and 
consumer behavior for the virtual reality industry, Greenlight 
VR provides global technology companies, Fortune 500 brands, 
and innovative startups proprietary research and advice to 
make better strategic decisions. Greenlight VR also publishes the 
annual Virtual Reality Industry Report, purchased by hundreds 
of companies worldwide.

Visit www.greenlightvr.com for more information and follow  
@GreenlightVR on Twitter.


